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“J A S O N  D E N H A M :  T H E  J E A N M A K E R ”
One step inside the DENHAM design studio and even a casual ob-
server can sense what’s going on.  Fewer than half-a-dozen crea-
tives with a combined experience of over half of century in the 
field of workwear and utility garment design apparently share a 
deep seated view that now it is their turn.  Born in the 60’s and 
70’s and weaned on the design cultures of the 80’s, 90’s and 00’s 
they share a universal and passionate culture that transcends 
their individual regional perspectives. 

Despite having cut their creative teeth in the rich and varying 
landscapes of the UK, Europe and the US they rarely require ex-
tensive dialog to determine direction.  Replacing the standard 
chatter of trend analysis and market tactics is the throb of music, 
the reassuring whir of an industrial sewing machine, the gnash-
ing of scissor blades and more mysterious sounds of experimen-
tation, all which combine to create an atmosphere that is equal 
parts workshop, laboratory, research center and dynamic modern 
design atelier.

The team is still young and naïve enough to try new approach-
es. And they’re still young enough to work with the sometimes 
breakneck momentum associated with youthful enthusiasm. But 
they’re also experienced enough to work with a confidence and 
discipline that ensures a constant focus on quality, workmanship 
and execution.  For them the truth is in the details.

“ D E N H A M  D E S I G N  :  D E N I M  I N T E G R I T Y ”
Denham design is permanently tied to their belief in denim’s 
basic integrity.  They look at the core of what drives jeans cul-
ture to inspire the approach they take in everything they do. The 
DENHAM label is focused on balancing an intense commitment 
to progressive design against an equally obsessive respect for 
jeans craft tradition. In step with founder Jason Denham’s long 
held personal creative convictions, they endeavor to manifest a 
practical “jeanmaker” attitude of honest craftsmanship multiplied 
by fearless experimentation and invention not only in every jean 
they create, but in every garment in the line and every other as-
pect of the label.

“ W O R S H I P  T R A D I T I O N .
T R A D I T I O N  T E A C H E S  Q U A L I T Y ”
The process of making begins with looking. A humbling sense that 
they can never look “too closely” at any of the hundreds and hun-
dreds of vintage specimens within their Denham Garment Library 
inspires them to explore every detail on the best and most iconic 
denim, casual and utility garment examples. They’re striving to 
recreate this clothing’s timeless wearability, add to its rich style-
culture and contribute to its tradition of hard-won incremental 
innovation... a process that has sometimes taken centuries to 
evolve. They’re working to create something uncompromisingly 
new, but they’re also determined to root it in the strongest pos-
sible foundation.

The habit of looking closely reminds them that it takes genera-
tions to establish a great tradition and achieving quality is never 
simple. Quality is the source of the fibers before they are spun 
into yarn. It is about weaving specifications, construction tech-
niques, dyeing and laundering processes. It is about hardware, 
closures, labelling and finishes. It is about the front side, the 
backside, the inside, the right side and the other side. It ‘s not 
simple, It’s complicated. But ultimately for DENHAM it’s become 
addictive. 

“ D E S T R O Y  C O N V E N T I O N .
C O N V E N T I O N  P R E V E N T S  P R O G R E S S ”
Contrary to popular belief, traditions are not honored by blind 
mindless repetition. Traditions are advanced through challenging 
convention in a constant search for improvement. DENHAM’s clear 
ambition is to add to tradition through trial-and-error, through in-
novation and invention.  A closer look around DENHAM’s studio 
confirms that these folks are willing to try things others might even 
regard as a little bit crazy.  The sweetest fruit is sometimes hanging 
furthest out on a limb and the team is obviously resolved not to let 
fear get in the way. 

Holding their label to a higher standard of invention also accounts 
for the brand’s fearlessness when it comes to sharing their personal 
archive.  Where their competitors might horde away their research 
material, DENHAM is happy to regularly publish key artifacts from 
their Denham Garment Library online for the world to see in hopes 
of spreading the same passion for quality, utility and detail in an-
yone willing to join them in “looking close”.  This unvonventional 
generosity is also a testament to their commitment to move things 
forward and never be content merely reproduce the work of oth-
ers, even if those others’ names have sometimes been safely lost 
to history.

“ D E N H A M  H O U S E ”
Products with this kind of commitment to craftsmanship, invention 
and progression could hardly be born in a generic working environ-
ment.  The Denham studio is the engine-room of DENHAM HOUSE 
on Amsterdam’s historic Prinsengracht in the city’s 9-streets neigh-
borhood.  Designed and executed by the same tight team responsi-
ble for the collection, DENHAM HOUSE is home not only to the de-
sign, the Denham Garment Library and the rest of the “home office”, 
it also boasts the first dedicated Denham shop attached directly to 
the rest of the facility.   The authentic and naturally rich space has 
been carefully refitted to give shape to DENHAM’s simple vision of 
tradition and modernity, extending the label’s message directly to 
real customers in real-time every day.

“ D E N H A M T H E J E A N M A K E R . C O M
S I M P L E  O R G A N I S A T O N .  R I C H  C O N T E N T ”
Already recognized for its own approach to worshiping tradition and 
destroyingconvention and slated for publication in the international 
Creative Review, Denham’s website is organized to simply allow visi-
tors to “look close”.

-To inspire anyone interested to take the time to examine the label’s 
products, their details and their genuine inspirations and backsto-
ries. The format is as basic and intuitive as a friend’s bookshelf. Scan 
the titles, open up a story that catches your eye and take a minute 
to get to know more. Some stories maybe brief, others may be jam-
packed with information. It depends on the subject.

-And visitors can always throw a story back on the shelf in order to 
pull another one down. The user is always in control. Information is 
presented with nearly absolute transparency.

There are no marketing agencies or copywriters filtering the mes-
sage. The team all contributes directly to the effort and the result 
is informative, textured and sometimes surprising. The site provides 
a framework within which each collection is presented and easy ac-
cess is given to online shopping, but there is an equal investment 
made to sharing the less commercially motivated passions of the 
brand in categories like the online Denham Garment Library and 
Cutter’s Council forum.

contact: vivian@denhamthejeanmaker.com


